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About Me 
ianmwelch.com Graphic design, branding, music, etc.  
paramentics.com Liturgical art, Christian symbols, templates 

The Role of Graphic Design in Churches 
“Design is using your God-given gifts of  
common sense, reason, and problem-solving.” 

When we talk about graphic design, we are really talking about the art of visual 
communication and how we express that through technology. The very things we 
produce at a church visually communicate to the churched and unchurched, that 
ultimately enhance and support the gospel.  

A GRAPHIC DESIGN IS SOLVING PROBLEMS 
Good graphic design comes from trying to solve real problems that exist.  

Ultimately, the lack of branding or graphic design or the use of bad graphic design are 
not the real problems. The problem is the lack of people who know Jesus as their Savior, 
and then how do we communicate the gospel to those online, our local communities, 
and in our sanctuaries through the use of good design.  

Readability, presenting content in a logical way, making it understandable to the 
unchurched, visitors, and members… 

B GRAPHIC DESIGN IS MADE FOR YOUR AUDIENCE 
After understanding what graphic design is, the next thing is to consider the audience of 
your graphic design project, which will direct the content and how it is presented. 

Be considerate to both visitors and members. More often than not, if designing for 
visitors first, members will also benefit. If designing primarily for members, visitors 
may be left out or things could be unclear. 

Things like service folders, the church website, and brand should take a visitors-first 
approach. Certain newsletters, mailings, and internal documents are made for 
members who are in-the-know. 
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C GRAPHIC DESIGN IS MADE FOR CONTENT 
Main areas of content in churches:  

1 Service folders (the rite, the Means of Grace, the gospel in word and song…) 

2 Brand (the church’s mission, vision, logo, etc.) 

3 Website 

4 Newsletters (print and digital) 

5 Mailings 

6 Stationery and internal documents 

7 Church and sanctuary 
 
Design is informed by content. Design typically is done last, even though it’s tempting to 
work on it before the content is finished.  

How will this relationship influence your approach to service folders and other graphic 
design projects? 

 EXAMPLE: SERVICE FOLDER 
Here is one example of approaching design through the lens of audience and content.  

Will scripture readings be printed out in their entirety? 
Scripture readings can be printed in order to read along. You may also omit them to 
keep people’s eyes focused on the reader of the text. 

Will there be music graphics? 
Music graphics are useful, especially for visitors. Using the hymnal is also important in 
that it connects the worshiper with others around the country and world who are using 
the same book (they are part of something much bigger). 

Will footnotes/side-notes be used? 
Footnotes/side-notes can also be useful in explaining text and ancient elements of a rite 
to visitors and members. Use sparingly and keep notes short, however—a service folder 
is not a scholarly essay on the rites of the church. 

Will there be initials for responses? 

Initials for responses are a fairly modern invention, and responses could easily be 
represented via bold/regular weight fonts without initials. 

Will there be a need for instructional text (i.e., rubrics)? 

Make sure all rubrics look the same and use clear and succinct language for both 
visitors and members. Remember that most headings within the rite are a type of 
rubric, so there is no need to over-explain what comes next. 
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Designing for the Page 
The next thing to consider is the home in which the content will live.  

In the US, we have three main options: Letter, Legal, and Ledger paper sizes.  

The reason for a larger paper size is not to fit more content per page, but to make 
reading easier for those who use a service folder.  

Budget can influence choice of paper and therefore design (design is solving problems). 

The paper size you choose will have an influence on the design.  

1 Smaller paper / less content 

2 Twice the space does not mean double the content 

3 Margins change / music graphics impacted 

4 Text may have to be smaller 

5 Other areas of typography will change and adapt  

Typography 
It’s how we visually communicate our language. 

It’s how words, sentences, images, and the space around them are arranged on a page.  

It presents all elements on a page in a coherent, logical, and aesthetically pleasing way. 

It uses fonts suitable for the content. 

It supports the meaning of the text. 

 LEGIBILITY AND READABILITY 
Legibility:  The design of the typeface, its intent, and how it functions. 

Readability:  How the design is presented. I.e., the arrangement of the words and  
 how easy it is to read. 
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 TYPEFACE CONSIDERATIONS 
Contrast There should be high contrast between the Regular and Bold weights  

of the typeface. 

Width Not too wide to take up space and not too narrow that reading 
becomes exhausting or difficult. 

X-Height A large x-height is a key feature of a legible typeface. This means that 
the lowercase letters are higher than normal. 

 LAYOUT CONSIDERATIONS 
Font Size Consider how it looks when printed:  

Aim for 10-12 points for text that is read. 

Line Spacing Good line spacing is 120-145% the font’s point size. For example, a 10 
point font should have at least 12 points of line spacing (leading). 

Line Length Shorter lines make a big difference in readability and professional 
look. Long lines means the eye has to travel farther from one end to 
the other, making it harder to track progress. Aim for a line length of 
45-90 characters: 2–3 alphabets. 

Margins Used aesthetically for rhythm and balance. They keep text and 
graphics from “falling off the page”. Also used practically: Room for 
the thumbs and keeping line length down. 

Text Alignment Left-align text if possible. If using justified text, be sure to turn 
hyphenation on, otherwise you get “rivers” of spaces in the text. 

Headings A service folder only needs a couple headings. Try to avoid combining 
left-aligned and centered headings. 

Rubrics Rubrics are useful in providing instructions and clarifications 
throughout the rite. From the Latin meaning “red ochre/chalk”.  
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Music Graphics 
Copyright Most text and music is copyrighted. Hymnal files must be purchased 

from the publishing house, include copyright notice in the service 
folder if necessary, and its use reported (e.g., OneLicense). 

Fonts Lyric size should be the same size or close to the same size as body 
text. Not a big deal if the font doesn’t match. Size is more important. 

Placement Aligned to both the left and right margins if possible. 

Flow When music must go onto a second page, always have it flow to the 
facing page. Sometimes music must be placed over a page turn. It’s 
not ideal, but do it only when there is no need to turn back to the 
previous page. 

Artwork 
Attribution Along with the music copyright notices in a service folder, make sure 

attribution is included for art. 

Purposes Using art glorifies God by using the gifts he has given to the Church 
through artists. It supports the spoken and printed word. It creates 
balance by dividing the text. 

Implementation Use it next to the text it illustrates. Use it to break up sections  
(e.g. Service of the Word, Service of the Sacrament). Use it to fill in 
large gaps (final option). Don’t overdo it, however. Remember that  
the content is more important. The same is true in other graphic 
design projects. 

Branding 
Based on your core values, mission, and vision. 

It’s both what your community sees (visual identity) and what you communicate. 

Make it unique to your church (at least in your area). 

Apply it to everything and stick with it (at least for a few years). 
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 THE LOGO 
While a logo is nice to have, remember that it’s only part of the brand.  

Devote more time to assessing, evaluating, and developing your church’s ministry plans 
(see WELS Congregational Counseling). 

Good typography and fonts can go a long way for a brand’s visual identity. 

Budget about $1000–2000 for a logo. $2000–6000 for the full brand. 

 
Examples of Branded Designs 
Campaigns 

Newsletters 

Special Events/Series 

Church Branding 

 
Downloads 
ianmwelch.com/resources 

Other Useful Links 
WELS Congregational Counseling: ccc.welsrc.net 

Screens in Worship: vimeo.com/228517631 

Free Stock Photography: unsplash.com 

Practical Typography: practicaltypography.com  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